the point

The Point Unveils New Social Platform for Organizing Group Action
Site Leverages the Power of the Web to Empower People

November 12, 2007 — NEW YORK — The Point (www.thepoint.com), a community for people to make
things happen through a new model of coordinated group action, has launched. The Point takes the
concept of the tipping point — the point at which group action will produce a clear result and inevitable
change — and applies it to organizing group efforts, from organizing a get-together to boycotting a multi-
national corporation.

Those who join a campaign pledge to take specific action, but no one acts until a campaign reaches its
stated tipping point. When the tipping point is reached, when enough people have pledged to act or
enough people have pledged funds to reach the stated goal, the action is triggered.

Targeted at communities trying to make things happen, large or small, The Point enables activism,
employee action, group purchases, event planning, and group agreements that would be time-consuming
or impossible for one person to address alone.

“The Point is a new way of thinking about collective action,” said Andrew Mason, founder and CEO of The
Point. “People need a way to know where their participation adds the most value. That's what The Point
offers — an environment where people are only asked to participate when their action can be combined
with others to create a solution.”

People can create campaigns of any type, size, or scope simply by posting the details and inviting others
to join the effort. Each organizer establishes a unique tipping point for his or her campaign and then
provides ongoing commentary, news, and progress reports. Supporters can also post comments, discuss
strategy, and link to related campaigns.

When a campaign tips, members are notified via e-mail and spring into action, knowing they have the
numbers to make a real difference.

HOW IT WORKS
The Point’s “conditional participation” makes a lot of things easier:

Activism: Channel shared frustration into action that forces change. Use The Point to say “do this, or
else” to a bad corporation citizen, an employer, or the government. Even organize anonymously until the
campaign builds to a safety in numbers that allow people to comfortably reveal their identities.
Fundraising: Unlike traditional fundraisers, on The Point, no one parts with a dime until enough funds
are pledged to reach the tipping point.

Social Contracts: Do something — but only when enough others cooperate to make the action
worthwhile.

Planning an Event: Use The Point to schedule an event that only occurs if enough people attend.

ABOUT THE POINT

Established in 2007 in Chicago and empowered by tipping point methodology, The Point is an online
community that helps individuals organize efficient group action, leveraging the power of the Web to solve
problems and be a catalyst for change. Learn more at http://www.thepoint.com.
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